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In an effort to fight fraud, businesses are
creating friction for their customers —
and losing them:

of online shoppers have abandoned
their purchases when asked for
additional security checks like two-factor
authentication or CAPTCHA

But what about the
ultimate kind of friction —
blocked transactions?
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[his Is known as a "customer insuit”™ ) /

Younger people get
mistakenly declined,
or insulted, even more:
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It's not just
new customers

M-

\[i —\ i:_ﬂ
ty

3

of repeat
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have been

Insulted

The Result?
consumers take their
business elsewhere
after being insulted

2 5%

buy from the
competition

Want to learn more?

Methodology: Survey conducted by Dynata on behalf of Sift. Dynata polled 1,000 adults via

online survey across the United States, age 18+, between January 22nd and 23nd, 2020
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