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Porsche opens its sketch pad at South by Southwest

Sports car manufacturer becomes a partner of the creative festival

Atlanta. Porsche has its finger on the pulse — creative and innovative. This applies to
the brand's sports cars and services, but also to trends and new business models. For
this reason, the company has signed a three-year cooperation agreement with South
by Southwest® (SXSW®), the annual festival of tech and culture that brings tens of
thousands of professionals to Austin, Texas, USA.

This is also the first year that Porsche will be represented at SXSW, which takes place
from March 11-20. The centerpiece of the premiere is an installation in downtown
Austin that provides a glimpse into the design process behind the legendary sports
cars.

Under the motto "A Creator's Mind,” Porsche opens the secret sketch pad of its
design department and shines a light on the "Porsche Unseen" studies
(https://media.porsche.com/mediakit/unseen). This curated portfolio includes design
sketches and completed studies, and will be presented in a custom-built Porsche space
close to the SXSW conference center (4th Street). The Porsche space, whose interior
will look like the surface of a giant design desk, will also offer creators from music, film,
tech and gaming a stage to present their visions and projects. The space
encourages conference goers to exchange ideas with designers and engineers from
the brand and with team members from Porsche Digital.
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“South by Southwest aims to help creative people achieve their goals. And Porsche is
the brand for all those who bravely follow their dreams,” says Detlev von Platen,
Member of the Board for Sales and Marketing at Porsche AG. “The philosophies of
both brands fit together perfectly and we look forward to exchanging ideas with creative
minds from all over the world. SXSW holds a special place for emerging talent and we
invite them to delve deeper into the world of our brand.”

“‘SXSW brings the world’s creative professionals together and we’re honored to
welcome Porsche to our event over the next three years,” said Jann Basket, SXSW
Chief Brand Officer. “Their dedication to innovation and ‘A Creator's Mind’ align
seamlessly with our purpose, and we’re excited to see how our community connects
with ‘Porsche Unseen’ next month in Austin.”

About South by Southwest®

SXSW dedicates itself to helping creative people achieve their goals. Founded in 1987
in Austin, Texas, SXSW is best known for its conference and festivals that celebrate
the convergence of tech, film, music, education, and culture. An essential destination
for global professionals, the annual March event features sessions, music and comedy
showcases, film screenings, exhibitions, professional development and a variety of
networking opportunities. SXSW proves that the most unexpected discoveries happen
when diverse topics and people come together.

Further information, film and photo material in the Porsche Newsroom: newsroom.porsche.com
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About Porsche Cars North America, Inc. | One Porsche Drive, Atlanta, GA 30354 USA

Established in 1984, Porsche Cars North America, Inc. (PCNA) is the exclusive U.S. importer of the Porsche 911, 718
Boxster, 718 Cayman, Macan, Cayenne, Panamera and Taycan. Headquartered in Atlanta, Georgia, since 1998, PCNA
is also home to the first Porsche Experience Center in North America featuring a module-based 1.6 mile driver
development track, business center, and fine dining restaurant, 356. The company operates a second Porsche
Experience Center near Los Angeles. That 53-acre complex features a driver development track with eight educational
modules totaling 4.1 miles, a business center, and Restaurant 917. PCNA supports 194 independently owned and
operated Porsche dealerships in the U.S., including supplying parts, service, marketing, and training. They, in turn,
work to provide Porsche customers with a best-in-class experience that is in keeping with the Porsche brand's more
than 70-year history of leadership in the advancement of vehicle performance, safety, and efficiency. PCNA is an
indirect wholly-owned subsidiary of Porsche AG, which is headquartered in Stuttgart, Germany.

At the core of this success is Porsche's proud racing heritage that boasts some 30,000-plus motorsport wins to date.

Follow us: twitter.com/porsche | facebook.com/porsche | instagram.com/porsche
facebook.com/PECAtlantalinstagram.com/pecatl|{facebook.com/pecla | instagram.com/pecla
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