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RESEARCH FINDS BACK TO SCHOOL UNCERTAINTYZIS
INFLUENCING PARENTS’ HOMEBUYING DECISIONS

Survey reveals more than 80 percent of parents are considering
home education models for their children this school year

of agents report that home prices
in their areas had increased
“significantly” - up from 5
percent in May 2020

THE TOP 3 MOST IMPORTANT AMENITIES TO BUYERS WITH
SCHOOL-AGE CHILDREN LEARNING AT HOME ARE:
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Space for multiple An area within a home Homes that allow for faster
home offices that can be used for internet speed (Up from 11%
child homeschooling compared to May 2020)

TOP MOTIVATING FACTORS TO MOVE INCLUDE:

557) (19

the need for the low
more space mortgage rates

THIS DESIRE FOR MORE SPACE IS LIKELY
CONNECTED TO A “QUARANTINE EFFECT”

of respondents say

ﬂ/ otf rtesdptohnden.t > % potential buyers with

u s & ;r_etls ant school-age children
!ncrease HISEHES are most interested in
in suburban areas

single-family homes

The survey, conducted online by Bright MLS between August 5-17, 2020, polled Mid-Atlantic real estate professionals within the Bright
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. geographic footprint, including Delaware, Maryland, Washington, D.C., and parts of New Jersey, Pennsylvania, Virginia, and West Virginia, b
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about how COVID-19 reopening plans for area school districts may be impacting prospective homebuyers this fall. Subscribers were MLS

notified of the opportunity to participate in the survey via Bright MLS websites and email communications. More than 1,000 Bright MLS

subscribers participated in the survey.



